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O2 & our challenge

AGENDA
Account-Based Marketing

Advocacy Success Attributes



OUR CHALLENGE



Our strong brand 
means everyone 
knows who we are . . .



- Dedicated B2B Arm

- ICT Specialist

- Global leader in cyber-

security

O2 + Telefonica



Enter ABM…



Account-based marketing is “treating 

individual accounts as markets in their own 

right.” ITSMA



Choosing our Markets



We couldn’t just 
build relationships . . .

we had to challenge them.



From pilot 
to programme



Cluster ABM 
Example

11



Challenger marketing 

isn’t about making friends

A willingness to 
stand out 



We’re also having fun



…ONTO ADVOCACY
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Customer Engagement 

Programme



Customer 

Advisory 

Council



5G





Annual awards that celebrate business 

outcomes supported by O2

Customer study tours that 

bring innovation to life

Study ToursAnnual Awards

Annual index that provides insights from 

benchmarking business outcomes

Annual Research Index

Co-creation / workshop events that gives O2 

and customers the opportunity to work 

together to meet challenges

Customer Events

Customer Community



Business Productivity Research



Your people could find an extra month 
every year

(N=504) Average hours per week 

estimated that could be saved 

with full access to information 

from any location

3 1
Total hours saved per year

Travel time that could be saved per person, per year

44
Average hours saved per week 

x48 working weeks in the year

hrs hrs

Average hours travel time per 
week that could be saved



O2 Business Awards



Driving 
success

Senior buy-in is critical

Alignment is Key - one team, one vision, one goal

Focus on building strong customer insight-led message

Try, try and try again. Succeed and fail. Repeat.

Measure the right things



ABM, Advocacy 
and Customer-
Centric Marketing 
is shaping our 
future 
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Mark Larwood
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