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02 & our challenge Account-Based Marketing

Advocacy Success Attributes
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OUR CHALLENGE



Our strong brand
means everyone
knows who we are. . .
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02 + Telefonica

- Dedicated B2B Arm

- ICT Specialist

e -4 _ - Global leader in cyber-
s s Y security
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Enter ABM...
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Account-based marketing is “treating
Individual accounts as markets in their own

right.” ITSMA
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We couldn’t just
build relationships . . .

we had to challenge them.
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From pilot
to programme
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The UK’s

TOP 30
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How a confiected customer
experience drives sales X y . )
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A willingness to
stand out

Challenger marketing
isn’t about making friends
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What pizza
taught us
about Tesco.

And a little bit more ...
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We need smart stations, more than smart Network Rail and O2 — connecting the UK
toasters
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...ONTO ADVOCACY
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Customer Engagement
Programme
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Annual awards that celebrate business ' Customer study tours that =
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Business Productivity Research
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0, Business has revealed
the productivity gains British 4
businesses could reap from £

better connectivity, such
as video conferencing and
real-time collaboration apps. 5 ‘a
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October 2019
"
#

5 e,
£4.9 Illion = "
it

ol th e edee

0,

.
<

MANAGING DIRECTOR. BUSINESS, 02
JO BERTRAM

business

devel—~pment
econQ mics

02 business



Average hours travel time per
week that could be saved

3hrs

(N=504) Average hours per week
estimated that could be saved
with full access to information
from any location

Total hours saved per year

144 hrs

Average hours saved per week
x48 working weeks in the year



NHS

NORTHUMBRIAN Worcestershire

WﬂTERM waker Health and Care

MNHS5 Trust

O2 Business Awards
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Senior buy-in is critical

te

Driving
success :

Alignment is Key - one team, one vision, one goal
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Focus on building strong customer insight-led message

Try, try and try again. Succeed and fail. Repeat.
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Measure the right things
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